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BREXIT RISKS, TRUMP RISKIER 

28% less likely to 

study in the UK;  

40% less likely to 

study in the USA 



FIND THE LIFESTYLE LEARNERS, THE BRAND BUYERS 



IF YOU BUILD IT, THEY WILL COME …. (MAYBE) 



FREE FOR ALL 



WHO LOVES YA BABY? 



Countries identified by EY as having a rapidly growing middle class population. 

THE BEST PROSPECTS FOR INTERNATIONAL RECRUITMENT? 



THE BEST PROSPECTS FOR INTERNATIONAL RECRUITMENT? 

www.sportcal.com 



THE BEST PROSPECTS FOR INTERNATIONAL RECRUITMENT? 

 Cambodia 

 Oman 

Togo 

 Sri Lanka 

Cameroon 

 Georgia 

Congo 

 Mozambique 

Latvia 

 Vietnam 

Ghana 

Belarus 

Moldova 

Dominican Republic 

Turkey 

Trinidad & Tobago 

Equatorial Guinea 

Chile 

Serbia 

China 



CHANGING EXPECTATIONS 

People are now stakeholders, not audiences 

Content creators and self-managing communities 

 

So it is all the more important to get your story straight 

Pope Francis Pope Benedict 



Social is the new normal 



SOCIAL MEDIA CAN HELP SCHOOLS IMPROVE QUALITY  

AT ALL POINTS OF THE JOURNEY 

QUALITY 
PROSPECTS STUDENT 

RESOURCES 

ALUMNI 
OPPORTUNITIES 

 



 

agreed that applicants 
engage with them on 

social 

2 out of 3 

APPLICANTS ENGAGE ON SOCIAL 



Social media usage is very high 

71%  
use social media 

98%  
use social media 

Admissions Career Services 



A GENERATION RAISED ON SOCIAL MEDIA 

62% post 

information 

for friends 

 

51% use 

social 

groups 

43% use 

groups for their 

studies 



KISS 



IT NEVER RAINS, BUT IT … 



In 2010, just  

4% used their 

smartphone as 

their main tool 

for going online 

In 2015,  

61% used 

their 

smartphone 

as their main 

tool for going 

online 

SMALL BIG 



FROM ROTTERDAM TO THE WORLD 



 
ENGAGE, CONNECT, INFORM, ASSESS 

• Engage potential applicants in 

conversations  

• Connect applicants with alumni or students  

• Inform candidates about application 

process 

Connecting 

with applicants 

• Teach social media networking skills 

• Provide training on building a personal 

brand 

• Give advice on developing a strong social 

media profile 

How schools can 

help: 



DISCOVER RESEARCH 



FROM MUMBAI TO THE WORLD 



IT’S ALL ABOUT THE ALUMNI 



IT’S A WONDERFUL WORLD 



ONE BRAND IS NEVER ENOUGH 

http://trailers.apple.com/trailers/universal/robinhood/


E: andrew@carringtoncrisp.com 

Twitter: @agcrisp 
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